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(Dollars in millions, except per share amounts)

Three Months Ended July 31, 2004 2005 Change

CONT INU ING  OPERAT IONS
Net sales  . . . . . . . . . . . . . . . . . . . . . . . . . . . . $481.3 $547.5 14%

Gross profit  . . . . . . . . . . . . . . . . . . . . . . . . . . 253.4 303.0 20%

Operating income  . . . . . . . . . . . . . . . . . . . . . 95.9 134.1 40%

Earnings per share:

– Basic  . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.49 0.72 47%
– Diluted  . . . . . . . . . . . . . . . . . . . . . . . . . 0.49 0.71 46%

Effective tax rate  . . . . . . . . . . . . . . . . . . . . . . 34.3% 33.2%

D ISCONT INUED  OPERAT IONS
Net loss  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ (8.6) $ (47.6)

Loss per share:

– Basic  . . . . . . . . . . . . . . . . . . . . . . . . . . . (0.07) (0.39)
– Diluted  . . . . . . . . . . . . . . . . . . . . . . . . . (0.07) (0.38)

TOTAL  COMPANY
Net income  . . . . . . . . . . . . . . . . . . . . . . . . . . $ 51.2 $ 40.3 (21%)

Earnings per share:

– Basic  . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.42 0.33 (21%)
– Diluted  . . . . . . . . . . . . . . . . . . . . . . . . . 0.42 0.33 (21%)

SELECTED  F INANC IAL  DATA
(Unaudited)
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TO  OUR  STOCKHOLDERS

fFor the first quarter ended July 31, 2005, Brown-Forman’s earnings

per share on a diluted basis from continuing operations were $0.71,

an increase of 46% over the $0.49 per share for the same period last

year. All financial and statistical information included in this report

reflects the continuing operations of the company for all periods presented

unless otherwise indicated.

Continuing Operations
Earnings growth was driven by continued strong consumer demand for the com-

pany’s premium global brands – Jack Daniel’s Tennessee Whiskey, Southern

Comfort, and Finlandia Vodka. Volumes of Jack Daniel’s, the company’s leading

brand, grew to over 8 million nine-liter cases on a twelve month basis, up 9%
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when compared to the prior twelve month period. Brown-Forman’s quarterly

results were favorably affected by a net increase in global trade inventories and

consideration received from the buyout of the company’s distribution rights for

the Glenmorangie family of brands, while the prior year’s first quarter results

benefited from profits associated with a new product introduction. Adjusting the

quarterly results for these items, earnings per share from continuing operations

grew approximately 19% over the prior year period.

Diluted EPS Growth from Continuing Operations  . . . . . . . . . . . . . . . . . 46%

Net increase in global trade inventories  . . . . . . . . . . . . . . . . . . . . . . . . (21%)

Consideration from sale of Glenmorangie distribution rights  . . . . . . . (14%)

Absence of profits from new product introduction in prior year  . . . . . 8%

Adjusted EPS Growth from Continuing Operations  . . . . . . . . . . . . . . . . 19%1

1 Management believes that disclosing this measure of earnings per share is important because it more 
accurately reflects the underlying operations of the company.

Revenue and gross profit increased 14%

and 20%, respectively, for the quarter. Growth

was driven by higher volumes and improved

margins for Jack Daniel’s, Finlandia, and

Southern Comfort. Additionally, improving

volume trends for several of Brown-Forman’s

mid-priced wine and spirits brands, coupled

with volume and profit growth from the 

company’s developing brand portfolio, con-

tributed to the robust results. Advertising and
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promotion investments

were up $11 million, or

17%, as the company

continued its strategy of

consistent and signifi-

cant investment behind

its premium brands.

SG&A expenses increased

$14 million, or 14%,

reflecting increased pension expenses, legal and transaction advisory fees, and

expenses associated with new distribution agreements in Europe.

Discontinued Operations
As announced on July 21, 2005, Brown-Forman has agreed to sell substantially

all of the assets and liabilities of Lenox, Incorporated to Department 56, Inc. for

$190 million. This transaction has received regulatory approval and is expected

to close during the company’s second quarter. As a result, the company has

reported the operations of Lenox, including the assets not being sold to

Department 56, as discontinued operations in its financial statements. In the

first quarter ended July 31, Brown-Forman reported a net loss from discontinued

operations of $48 million, or $0.38 per share, versus a net loss of $9 million, 

or $0.07 per share, for the same prior year period. The loss recorded in the 

quarter includes a previously-disclosed impairment charge and fees related to the

transaction of approximately $0.32 per share. Excluding these items, results

from discontinued operations improved slightly over the prior year. 
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Brands, which are important category leaders whose volumes are concentrated 

in fewer markets; and Super-Premium Developing Brands, which are smaller,

higher-margin brands with significant growth opportunities.

* Brands represented in the U.S. and other select markets by Brown-Forman.

All trademarks, and any others mentioned in this quarterly report, are registered or otherwise 

protected under applicable national laws and international treaties.

Sonoma-Cutrer
www.sonomacutrer.com 

Tuaca
www.tuaca.com

Woodford Reserve
www.woodfordreserve.com 

Appleton*
www.appletonrumus.com 

Bonterra
www.bonterra.com 

Amarula*
www.amarula.com

Don Eduardo* 
www.doneduardo.com

Mariah* 

Super-Premium Developing brands

hartmann luggage

Luggage, Business Cases, 
and Personal Leather Accessories
www.hartmann.com 
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850  D IX I E  H IGHWAY  LOU ISV I L LE , KENTUCKY  40210   WWW.BROWN-FORMAN.COM

YOUR FRIENDS 
AT BROWN-FORMAN 

ENCOURAGE YOU TO PLEASE 
DRINK RESPONSIBLY.


