


Safe Harbor Statement

IS presentation: contaimns: ferward:eeking) statements: that invelve: risks; and! uncertamties; Such' forward-leeking statements
generally’can beldentified by the use of torward-lepking terminoelogy: suchias: ‘may; - will*expect; intend, “could;* “estimate; "
“shieuld;* “anticipate;™ or "helieve;* o the: negatve: tiereol; 6f; Varations: thereen or: similar terminoelegy: Altieugh' tier Company,
PElieves: that the  expectations, refiected in such terward-leoking: statements; will prove: toy be: Correct; the: @ompany, can give: no
assurance that suchl expectations: willFprove: to) iave: Been| Correct: e actual future; perfenmance: of the: Company, could differ:
materially/ from) such| statements. [Factors: that could) cause: o1 contribute: to) such differences; melude; but are: not: limited| to;
Uncertamtes regarding) tie; ability to) Gpen NEW, rent-1o-ewn| steres; the: Company s ability: toyacquire: additional rent-te-ewn| stores
Off CUSIOMEN; aCCOUNLS o' faverable terms; the: Company s ability te successiully add financiallservices locations wWithim its, existing
rent-te-own stores; the: Company:s ability toridentify, andisuccessiully enters nEW INES: G BUSINESS, Gffefing pPreducts: andl SEVICES
that: appeall to) I1is; customer demographic; Mmeluding) Its financiall Services: products; the: Company’s, ability’ ter enhance: the
PErformance: off acquired stores; the Company.s: ability toy control costs; the Company/ s ability tor identify,and sucecessiullymarket
pPreducts; andiSenvices that appeal to)ts customer demoegraphic; the: €Company:s: ability, te; enter; inte; new: andi collect oniits rental
PUTCHAse; agreements; ther Company.s: ability, to) enter into) new: and: collect oni Its; shiort term' 10ans; ther passade; off [egisiation
adversely aliecting the rent-te-own o1 financial Services Industres; our fallure: tocomply, Withi statutes; or regulations;geverning the
rent-te-own or; financial Services INdUstries; terest rates; economic Pressures; suchras, Righiiue! and utility, costs; alfecting the
dispoesable; income: available to) the: @Company’s argeted Consumers; Changes: in| the; @ompany:s stock: price andi the nuUmber: of
SHares off common stock that it may; or: may: NeL repuUrchase; Changes i estimates relating to) seli=mnsurance liabilities and meaerme
tax and/itigation resernves; changes|in  the: Company s effective tax rate; the Company/ s, ability oy maimtaim an effective: system of:
mternall contrels; changes, in) the: number; off share-hased! compensation grants; metheds: used (o) value: future: shiare-hased
payments and/ changesin estimated forfenure; rates With respect to) shiare-hasedl compensations te resolution off the Company's
[Iitigationy and the: etherr risks; detailedi from| time to) timer i the: Company's. SEE repoerts; meluding but not imited to; Its;annual
report on Eorm| 10K fer the: year endedf December: 31, 2008} You' are: cautioned not (o) place: undue: reliance: on these ferward-
loeking| statements;, Which' speaks anly’ as; off the: date: of; this; press; release: EXCept as; required! by [aw; the: Company; IS not
ehligated o) publicly release: any; revisions; to) these: ferward:loeking statements; to) reflect the; eVEenLs, 6rF CIrCUmSsiances; after the
date of this;presentation o to reflect the: GCeUrrence. ofi unanticipated events



Key Investment Rationale

Leading rent-to-ewmn operator i the U.S.
Proeven business model
EXperienced management team

Einancially selid
Streng| cashi flow: generation
Seund halance sheet anad streng| credit statistics

Continue execution In our core: rent-te-own bUSIness

Grewin eppotunity, adding financiallServices, Within our
existing stere locations



Leading RTO Operator in U.S.

[Largest rent-te-owni eperator in the U.S.
40% market share based on store count

Natienal foetprnt efi ever 3,000 company-owned Stores andl oVer:
220 franchised steres

Briead selection off highr quality, brand-name: merchandise under,
flexible rental purchase agreements

Primarily/senves the “Uundenbanked” consumer

Generated revenue off $2.9 billion and adjusted EBITIDA off $363.6
millien infiscal 2008



Leading Player in Fragmented Marketplace

8,220 Stores @

4°500]
Rent-A-Center
4°000) {; ~ 3,404
40% Stores
w3500 [ 3,259 41%
2 222
G 3,000 {;
) 3,037
4— 2,500)
©)
o 2,000 {;
o)
= 1,500 =
=)
= 1,000
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O | | ﬁ, | i | 56 | 49 | 42 I
Rent-A-Center:/.  Aaron Buddy’s Home  Bestway @ Premier, American Rent:Gne @
coloryme @ Rents ®  Furnishings @ Rentals Rentals @

Market: Share ® 40% 19% 19% 19 < 194 < 1% < 19%

1) Basedion Asseciation off Pregressive Rental Organization (APRO) estimates: in 2001 (ndustry: Survey: (basedion 2006, results) of 8,500 total
steres (prorforma for Rent-A-Center conselidation plan stere clesures)

7))  Company data as ofi December 3, 2003
3)  Company earnings press release dated! Eebruary 16, 2009
4) Company Website estimates as ofl Eebruary 26, 2009 4
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Rent-to-Own Is an Appealing Transaction...

No Traditional
Credit Check

Lifetime No Down
Reinstatement Payment / Deposit
Early ‘ ‘
Purchase _ No Long Term
Options . Flexible - Obligation

Rental Agreements

7 — 30 Months ’ ‘ Same Day

Term to Ownership Delivery

90 Days Same Service / Warranty
as Cash Included ﬁ,“b;:?



..Serving the “Underbanked Working Family™...

75% Oft cUStemers; in the rent-te-ewn|industry: have househoeld Incemes
petween $15,000 and! $50,000 D

Approximately’ 45 million householdsiwitn neusenoeldincomes hetween
$15,000 and! $50,000 (?

Industiy/is senving only: 3.0rmillion of these households; )

1) America’s Researchl Group), Augusit 2004

2) U.S. €ensus Bureau - 2001 NG,

3) APRO 2007 Industry Survey: (based onl 2006 results) £ ?:.
: oot £

i ik
Thin w0



. \With Attractive Economics

Buy: Upfiront

Rent-Te-Own

Rent-1ro-Own

(Average Contract: Life)

letall Rental
B Monthly Revenue: Stream Revenues

I $900

P o0

o 2 4 6 8 10 12 14 16 18 20
Months

Glress
COGS Margin
$1450 50:.0%
$1450 75.0%
$1450 77.5%
5_.:’."""‘*,
Lot



Proven Business Model

Key Brands and
Attractive Stores

Employee Training
Systems - w - and Development

Rent-A-Cenler.

Customer,
Relationship
;'fm:&'%
s el



Easily Accessible, Highly Visible Sites

lCeased Sites Only,

NeWarehoeuses — \Vendors: Shiprbirectly/ terthe Stores
9
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High Quality, Brand-Name Merchandise

Electronics Funniture Appliances
35% of Rental 33 e RENTal 16% of Rental
Revenue Revenue Revenue
A VASHLEY

< .
Whirlpool
Lo S

Computers
16%; off Rental
Revenue

D&LL

home furnishings
|
40%0 =
30%0
20%0
[ J
o
® [ J
10% -.I ? T T T 1
2002 2003 pdeler: 2005 2006 2008 g
i i
| Electronics Furniture Appliances ® Computers | g E$ 475
% .:m}
B
Represents;airolling|12imoentis; of;actual data 10 LT



Experienced Management Team

SENIor management team IS the: moest expenenced i RIO inadustry.

CEQO Mark:Speese has, over' 30 years o RT Ol expenence
President Mitch Fadel has over 25 years off RO experience
SENIeK eEXecutives average ever 15 years ol RT O experience

Attracting| the best persennellwithiindustrny-leading salan/ and Incentive
plans

1 1 3 '}-’n-n o7



Strategic Objectives

Enhance stere level eperations; revenue: and! profitalaility,

Altract custemers, with targeted advertising campaigns

Customers Whose credit has been reduced or eliminated
(Credit Eree: Life)

Custemers,with budget constraints; (Super: Value)
[EOCUS 01 OUIT CUSIOMErS, IN-Stere eXperence
Improve operational efficiencies
Viaimtai expense control

Growin eppotunity’ adding financiall Sernvices, Within eur existing
store lecations

EeCcUS on de-levering of our balance sheet andlevaluate
OpportunIties o) repurchiases o eul common| stock

12 g



Rent-to-own - Store Economics

Start-up Ivestment o appreximately: $500,000 (3/451or Inventory)
Begin turming a moenthly: profit in approximately: nine moenthas
Cumulative break even profit within 18=24 moenths

Interall Rate off Return off approximately 50%;

Year 1 Year 2 Year 3 Year 4 Year 5

Revenues $425,0000 $675,000 $750,000 $800,000 $825,000
EBITDA (@ ($50,000) $110,000 $140,000 $160,000 $1.70,000
EBITDA Margin () (12%) 16% 19% 2A0%) 21%
(1)) Befare marketiand carporate allocation andlincome tax:expense; terminal value: of; 6:5:x EBITDA N, Year: 5 f-”'mf"’-,;

13 r'}-’n-n o7 z



Financial Services — Business Rationale

Einanciall Senvices; Industry.
IHigh' growth — analyst estimate: of high single digit stere
QoW
Eragmented — similar te rent-te-own 25 years agoe
Custemer withint RAC's natienal foetprint

Attractive econemics

RAC'S Strengtihs
[Developing engeing and lasting relationships with
custemers

LLeveraging|our real estate
Operating cash flew: te; suppot growtn
LLegisiative expertise

14



Financial Services — Operations

Product efferings — prmarly include deferred deposit and unsecured
loans, check cashing, meney. transiers and meney: orders; debit cards
and tax preparation

[Fecusing on states; that have enabling legisiation

Status; off CUrrent Operatiens

Work streams; essentially:completed and perfonming as
designed providing a scalable platierm

[Delaying new: stere epenings until' a later date 1o focus, o1
Improeving|operatiens andifinancial results off 351, existing
locations

15 g



Financiall Overview

16



Sales Growth

Combined Revenue (SMM)

$3,200
$3,000
$2,800
$2,600
$2,400
$2,200
$2,000
$1,800
$1,600
$1.,400
3 8210)0)
$1.,000

2,354 $2,830 - $2,890

$2,434
$2.3138 $2,339 I

2004 200)5) 2006 20]0)7/ 2008 2009
. -
B | Store Revenue Franchise Revenue i‘fp&}
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Same Store Sales Growth

Same Store Sales Growth

4.0%

3.0%

2.0%

1.0%

10)30)°%

2.3%%
2.1%
1.99% 2201
2095 L 2
2006 2007 2008

B  Same Store Sales Growth
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EBITDA and EBITDA Margin

(SMM)

$600

<1510]0)

<210]0)

$300

$200

$1.00

$0

(@) Excludes nen-recurfing|charges andlcredits

19

$388.3 g $355.0) -
B 856.5 863.6
—_— $ . $375.0
1 2.6¢
I ‘ <>
2005 2006 2007 2008 720)0)) =
B EBIMPA @ <> EBIMDA Margin %



Operating Cash Flow

EMM)
$450
$400
$350
$300
$250
$200
$150
$100

$50
$0

$187.9

$240.4

$187.4

$384.7

$240.0 - $260.0

20]0)5)

2006 200/

0]

2008

2009k



Schedule of Free Cash Flow
2009 Estimate ($MM)

EBITDA

Net Cash Interest

CapEx

Working| Capital

Taxes

Free Cash Flow

$355 - $375

($45)

($60)

($10)

($60)

$180 - $200

OPERATING CASH FLOW

CapEx

Free Cash EFlow

$240 - $260

($60)

$180 - $200

Note: Potential uses off Free Cash Flow include acquisitions, reduction in outstanding indebtedness or common stock repurchases.

21



Current Capital Structure

%) Off %) Off

Dec 31 Book Dec 31 Book

i s of dellars) 20)0)¢] Capital 200 Capital
Cash and Eguivalents $87.4 N/A $97.4 N/A
Senier Credit Eacilities 7217 35.6% 959.3 43.5%
Subordinated Netes 225.4 11.1% 300.0 13.6%
Totall Debt 04 7.1 46. 7% 1,259.3 57.1%
Shareholder's Equity. 1,079.2 53.3% 047 Al 42.9%
Total Capitalization $2,026.3  100.0% $2,206.4  100.0%
Net Debt/lotal Capitalization 42.4% 52.7%

Conselidated/ Ceverage Ratio) 2:43x (@4°08)
@Conselidated/Interest Coverage Ratio) 5.64% (@408)

22



Guidance (per February 2, 2009 press release)

QUARTERLY ©109P

Tiotal Revenue $721.0 - $741.0. MM
Adj. Diluted EPS $0.54 - $0.60

ANNUAL 20)0)) &
Total Revenue $2.83-2.89 BN
Adj. Diluted EPS $2.15 - $2.32

Q1 08A

$756.6 MV
$0.57 @

2008A
$2.88 BN
$2.04 0ee)

1) Excludes; the effects of the: following pre-tax restructuring expense/credit associated! withi ther 2007 restructuring plan: (1) $2.9 millien expense ($0.08
per diluted  eannings: per share: for the: three months: ended Marchi 31, 2008); (2) $0.015 million: credit in| the second guarter of 2008; (3)) $0.2 million
expense in the thirdiquanter off 2008; and (4)r $1.4 million i the fourth guarnter off 2008 The 2008 pre-tax restructurning expense totaled $4.5 million or

$0.04 per diluted earningsi per share for the twelve months ended December: 31, 2008,

2) Excludes; the effects off a $4.6 million’ pre-tax litigation credit ($0:04' per diluted earnings per' share: for' the twelve monthi period ended! December 31,
2008))in the fourth guarter of 2008 associated with the' prespective settlement of the Hilda Perez and Shafer/Jehnson matters.

3) Excludes;the effects of a $4.3 million! pre-tax gain ($0.04 per diluted eannings per: share for the twelve moenthi period ended December 31, 2008)) inl the

fourthi guarter off 2008 associated with the extinguishment of debt.

24



Key Investment Rationale

Leading rent-to-ewmn operator i the U.S.
Proeven business model
EXperienced management team

Einancially selid
Streng| cashi flow: generation
Seund halance sheet anad streng| credit statistics

Continue execution In our core: rent-te-own bUSIness

Grewin eppotunity, adding financiallServices, Within our
existing stere locations

25 '}-’n-nﬂ"
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