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Canadians rely on the Rogers brand for innovative communications

and media products and services that add value to their lives.

Rogers Wireless is Canada’s largest wireless voice and data 
communications services provider and the country’s only carrier 
operating on the world standard GSM/GPRS technology platform.

• 5.8 million(2) subscribers including approximately 5.6 million
wireless voice and data subscribers and 0.2 million one-way
messaging (paging) subscribers

• 93% of Canadian population covered with GSM/GPRS/EDGE

• Leader in wireless data service offerings

• Extensive 7,000 point national distribution network

(1) On a pro forma basis.
(2) Includes the acquisition of Microcell Telecommunications Inc. effective November 9, 2004.

Rogers Cable is Canada’s largest cable provider offering cable television,
high-speed Internet access and video retailing, and plans to begin
offering cable telephony services in the second half of 2005.

• 2,249K basic cable subscribers; Canada’s largest MSO

• 68% basic cable penetration of homes passed

• 988K broadband Internet subscribers

• 849K digital set-top boxes deployed to 712K households

• 302 Video stores, many of which are integrated Rogers stores

• Video-on-Demand (VOD) now available to over 2.8 million homes

Rogers Media owns a collection of well known Canadian media 
assets with businesses in radio and television broadcasting, 
televised shopping, publishing and sports entertainment.

• 43 radio stations

• The Shopping Channel televised shopping network

• 70 magazine and trade publications

• OMNI.1 and OMNI.2 multicultural broadcast TV channels

• Specialty TV channels and online content

• Rogers Sportsnet televised sports specialty service providing
regional sports programming across Canada

• Toronto Blue Jays Baseball Club and Rogers Centre, Canada’s
largest indoor entertainment facility

LTM Revenue(1): $3,473M
LTM Operating Profit(1): $1,082M

LTM Revenue: $1,978M
LTM Operating Profit: $718M

LTM Revenue: $965M
LTM Operating Profit: $120M
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YTD 2005 
Revenue(2) Profile

YTD 2005
Operating Profit (1,2) Profile

55% Wireless

32% Cable

13% Media

61% Wireless

37% Cable

2% Media

In thousands of Canadian dollars, 
except per share amounts

Rogers Wireless 

YTD 05 Revenue Profile

Financial Highlights Financial Profile

1Q 05 1Q 04

(In millions of Canadian dollars) 

Revenue $ 875.4 $ 592.8
Operating Profit (1) 298.4 219.6
PP&E Expenditures 119.2 130.9

1Q 05 1Q 04

(In millions of Canadian dollars) 

Revenue $ 505.3 $ 473.1
Operating Profit (1) 180.7 171.2
PP&E Expenditures 115.9 91.6

Rogers Cable

YTD 05 Revenue Profile

Rogers Media

YTD 05 Revenue Profile(2)

1Q 05 1Q 04

(In millions of Canadian dollars) 

Revenue $ 219.3 $ 215.7
Operating Profit (1) 11.3 6.5

This is Your World, Right Now. At Rogers, we provide Canadians from coast to coast with innovative
ways to be informed, to be in touch and to be entertained. We add choice, value, convenience and
enjoyment to millions of lives every day in ways uniquely Canadian. With Rogers, you won’t miss a
thing when it comes to the latest in innovative communications, entertainment, and information
products and services. Be informed. Be in touch. Be entertained. Come join the world of Rogers, right now.
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Toronto, ON, Canada  M4W 1G9

Investor Relations Contacts
Bruce M. Mann:  416 935 3532
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Rogers Communications Inc. FIRST QUARTER 2005 CORPORATE FACT SHEET

(1) Operating profit is defined as net income before depreciation and amortization, interest expense, income taxes and non-operating items, which include foreign exchange gains (losses), loss on repayment of long-term debt,
change in the fair value of derivative instruments, non-controlling interest, gain on sale of investments, write-down of investments, income (loss) from investments accounted for by the equity method and investment and
other income.

(2) Excludes corporate items and eliminations.
(3) Television includes OMNI.1, OMNI.2, Rogers Sportsnet and Dome Productions.

For a further description, refer to the Rogers Communications Inc. first quarter 2005 earnings release.

1Q 05 1Q 04

Revenue $ 1,582,415 $ 1,264,749

Operating profit (2) $ 475,224 $ 381,857

Net loss $ (46,027) $ (78,186)

Loss per share $ (0.17) $ (0.33)

Property, plant and 

equipment (”PP&E“) expenditures $ 260,419 $ 228,665

21% High-Speed 
 Internet

17% Video stores
62% Core cable

30% The Shopping 
 Channel

28% Publishing

19% Television(3)

21% Radio

2% Sports

1% One-way messaging

8% Equipment
5% Prepaid

86% Postpaid 
(Voice & Data)


