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Monster® Fact Sheet

Monster continues to revolutionize the way quality job seekers at all levels
connect with leading employers across all industries. Today, Monster is the 17™
most visited property on the Internet and the leading global online careers and
recruitment resource, serving tens of millions every month. With job postings
from leading companies from not only across the world, but also across every city
and local region, Monster offers all types of job seekers the ability to search top
opportunities across all industries, fields, and levels. In addition, premium career
content, along with tips and advice from leading experts, provides the ultimate
destination for all types of job seekers to manage their career and create their
future.

With over 52 million resumes in the database, Monster puts quality to work for
employers, helping them meet all of their hiring needs. By utilizing the power of
the Monster brand and industry-leading recruiting products and services
(including SmartFind Resume Search and TargetReach Job Postings), employers
are able to connect with talented candidates across all industries to grow their
businesses.

The Monster global network consists of 26 local content and language sites in 24
countries: Belgium, Britain, Canada, Czech Republic, Denmark, Finland, France,
Germany, Hong Kong, India, Ireland, Italy, Korea, Luxembourg, the Netherlands,
Norway, Poland, Scotland, Singapore, Spain, Sweden, Switzerland, the United
States and Wales.

Monster is the flagship brand of Monster Worldwide Inc. (NASDAQ: MNST).
During Q3, 2005, Monster's revenues were $206.8 million (a 31% increase over

last year's third quarter level of $157.7 million)

Monster boasts over 61 million job seeker members worldwide, a resume database
containing more than 52 million resumes, and over 200,000 member companies.

Monster was founded in 1994 as The Monster Board -- the 454™ commercial
website in the world.



