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Most Companies are at the Experimentation 
Stage

Which of the following statements best describes the stage of development of 
social media efforts at your company?
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Future Impact is with Gaining Insights and Viral Marketing
Please rate each of the following social media resources or opportunities on their future potential to 

impact your business.
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Who Uses Social Media Insights

Source: Aberdeen Group, January 2008
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“Best in Class” Have Formalized Processes…
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…And Dedicated Resources
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