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Most Companies are at the Experimentation

social media efforts at your company?
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Experimentation: We have piloted at least
one social media initiative

Expansion: We are taking the results of pilot test(s) and
applying them across many different business
units/divisions/areas of the company

Integration: We regularly include social media in our
marketing and/or public relations campaigns

Don’t know

Which of the following statements best describes the stage of development of
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Future Impact is with Gaining Insights and Viral Marketing

Please rate each of the following social media resources or opportunities on their future potential to
impact your business.

Social networks, such as MySpace and Facebook 33.8%

Creating a brand or corporate blog 31.0%

Engaging with relevant influential bloggers to encourage

[
them to write about your brand or company 45.1%

Reading and analyzing relevant social media to @
understand genuine and unfiltered consumer perceptions 64.8%

Using social media sites as new advertising channels to

complament traditional advertising

Posting videos on sites such as YouTube and Revver

Creating word of mouth marketing campaigns - known as

‘viral campaigns’ - that encourage consumers to tell friends

and relatives about your company, product or service
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Who Uses Social Media Insights

Product Marketing
Interactive Marketing
Public Relations
Market Research
Product Development
Cross-functional Group
Interactive Research
Customer Service

New group designed for this purpose
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“Best In Class” Have Formalized Processes...

0,
Formalized process for 65%

monitoring consumer-
generated content

Formalized process for
analyzing consumer-
generated content

Formalized process for
detecting potential
threats to the brand

(‘Early warning system')
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...And Dedicated Resources

Cross-functional resource commitment from
different departments within the organization

Dedicated personnel dewoted to social media
monitoring

Dedicated operations resources (i.e., budget
allocation)

Centralized data repository
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Thank You

Jim Nail

CMO

(617) 673-6027
jnail@cymfony.com
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