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ONE SOURCE FOR WIRELESS

USA Mobility is a major provider
of reliable and affordable
wireless communications solutions
to the healthcare, government,
large enterprise and emergency

response sectors.

>

As a single source provider,

the Company supplies wireless
connectivity solutions to more
than 80% of the Fortune 1000
companies, including one-way
paging, two-way messaging and
customized wireless systems
for enterprise-based campus
environments. We also offer
mobile voice and data services,
such as cell phones, BlackBerry
devices and GPS-location
applications, M2M telemetry,
asset-tracking and other remote
device monitoring, through a
variety of telecom partners.

President’s Message

To Our Stockholders:

USA Mobility, Inc. made significant strides in 2006 operating the Company profitably
while continuing to expand our wireless product offerings and solutions to business
customers nationwide. We met our operating goals by greatly reducing costs, increasing
operational efficiencies and generating sufficient cash flow to return capital to
stockholders in the form of cash distributions. Although we still face many competitive
challenges, we believe our accomplishments and steady progress during the past
year gave us positive momentum and established the groundwork for us to continue
our cash flow focus into 2007.

Operating Results for 2006 Included:

- Subscriber trends continued to improve in 2006 as the net unit loss was 16.0%
compared to 18.1% and 22.3% in the prior two years (proforma). Moreover, gross unit
additions increased in each quarter of 2006. Units in service at December 31, 2006
were 4.1 million.

- Revenue was $497.7 million compared to $618.6 million for 2005. Yet the rate of
revenue erosion slowed to 19.5% from 21.6% in 2005 and 22.3% in 2004 (proforma).
- We continued to significantly reduce our cost structure. Operating expenses,

less depreciation, amortization and accretion, declined $102.8 million, or 22%, from
the prior year, largely the result of well executed network rationalization initiatives
and numerous other company-wide cost efficiencies.

- Net income was $40.2 million for 2006, or $1.46 per fully diluted share, compared
to $12.9 million, or $0.47 per fully diluted share, in 2005.

- The Company generated $127.9 million in cash during the year from operating

and investing activities. We paid a special distribution of $3.00 per share in July and
our first quarterly distribution of $0.65 per share in December. Together, the cash
distributions represented a return of capital to stockholders totaling $99.8 million.

As the paging and wireless messaging industry continues to evolve, two of USA
Mobility’s most important priorities during 2006 were to redefine our sales and marketing
strategy to better reflect the realities of the marketplace and to communicate more
effectively our capabilities as a provider of multiple wireless services. To achieve
these goals, we reorganized and upgraded our sales and marketing staffs and
launched a corporate re-branding program in April with a new logo and tagline:

“One Source for Wireless.”

The re-branding initiative was designed to underscore the scope of the Company’s
products and services beyond basic paging and two-way messaging. Our expanded
offerings now include a wide range of mobile voice and data services, such as
BlackBerry devices and GPS-location applications, which are provided through a variety
of telecom partners. We also offer customized wireless connectivity systems for
enterprise-based campus environments, VoIP and RFID asset-tracking solutions, and
telemetry or remote monitoring applications such as Automatic Vehicle Location (AVL)
and utility meter reading. We unveiled a new customer-oriented web site in October
that provides our customers and potential clients a comprehensive and interactive
online resource that creates easy access to information about the Company’s expanded
capabilities.

We refocused our sales and marketing strategy during 2006 around the Company’s
core business segments of healthcare, government, and large enterprise, which
represented 59% of our subscribers at year-end. The reason for this strategic shift was
to better align our sales and marketing efforts with those vertical markets where we
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Partner Alliances

Partner Alliances

USA Mobility has formed strategic alliances with leading telecommunications companies,
international alliances that expand wireless coverage beyond national borders as well
as leading wireless product companies for the distribution of innovative technologies.

Carrier Services Division
The Carrier Services Division manages the wholesale distribution of USA Mobility’s
paging networks to a range of telecommunications providers.

Resellers

USA Mobility offers up-to-date product and service information, marketing materials,
training tips and downloadable coverage maps for the more than 2,000 businesses
that are authorized resellers.

International
Through international partnerships, the USA Mobility Network covers 12 countries
in North and South America.

Product Partnerships

USA Mobility has developed resale partnerships with leading wireless technology
providers including Vocera Communications, PanGo, Commtech Wireless and
Emergin Software.

M2M Services
Customers can increase their efficiency and reduce costs with our wireless data systems.
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